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The presentation contains projections & estimates of financial information as
well as market and product developments for future periods.

These projections & estimates are based on information currently available
which we believe to be reliable, but they involve risks & uncertainties.

Our actual results of operations & financial condition may differ significantly
from those contained in projections & estimates.

The projections & estimates should not be interpreted as legally binding
commitments, but rather as flexible information subject to change
occasionally.
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YFC Group Introduction




Running Philosophy

“Excelience Il innovation Il _Honesty [ Integrity

Professionalism of Innovation of o :
Honesty to employees; Operating in austerity;

technology; Excellent creating product .
y gp Honesty to customer. Endlessly endeavoring.

function of product. with New ideas
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* YFC-BonEagle was established in 1983, with its headquarters
located in Xinzhuang District, Taoyuan City, Taiwan. The
company's business scope mainly covers the manufacturing

and sales of products such as 3C power cord sets, network TAIWAN 3.2%

cables, patch cords, high-transmission electronic cables, US.A 85.0%

network optoelectronic conversion active components, network CHINA 2.6%

connectors, high-transmission audio cables, as well as CANADA 3.1%

consumer-grade high-transmission power cord sets and UK 0.5%

connectors (connecting cable sets). : =2
Others 5.6%

* In 2004, we extended our operations beyond OEM

manufacturing to include self-operated brand network wiring € YEAR 2023 REVENUE

channels, self-operated brand e-commerce channels, and 98 million

physical retail channels.

NEON FLEX ‘ « The growth strategy includes internally strengthening

production and manufacturing capabilities. Additionally,
leveraging vertical integration of the value chain
involves acquiring midstream brand distributors and
downstream brand e-commerce platforms to directly
engage with end consumers, understand market
demands, and consequently expand market share.




YFC-BonEagle M i l e Sto n e

Established Established YFC Public listed i Taiwan Established Established Established Acquired Prime Established
YFC-BonEagle Dongguan factory -~ UNC Wuxi factory Premium Line Bestlink Netware Inc.| | wire and cable Inc. || ClearPower in Wuxi,
in Taiwan in Guangdong,China in Jiangsu,China in the Germany in the US in the US Jiangsu,China

Established YFC- Established

gﬁ:ﬁ:?ue?agcfry Mo?\;c:;:::::dlnc. AC%:i;:: it;ifilalnc. Inte?:ar:cliajr?: Iné Mon<|§‘:>traicl:atlaI siBheerfin Inc. isot:l%h?gc'i L\;LI,DE Ph.\l(.Fc'.ﬁ:nEgglteo
in Hunan,China in the US : in the Germany in the Vietnam IpRINSss tactol:

in the Philippines in Bataan,Philippiness
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YFC-BonEagle
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Dongguan,Guangdong,China
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Vienna, Austria
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Raubling, Germany
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Ho Chi Minh, Viet Nam
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2 YUE FONG
st CO.LTD.

Wauxi,Jiangsu,China
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Global Operating Sites
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y/ YFC-BonEagle

weesange  Headquarter

Hsinwu, Taoyuan, Taiwan
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Los Angeles,CA USA
Mooresville, NC, USA
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Hebron,KY,USA
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YFC-BonEagle

m__h/._ International Inc.
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[
~w=c_ YFC Group Industry Chain Structure
[E2E3] ==
EHEH
YFC-BonEagle
ELECTRIC CO.,LTD
Gl Manufactory E-commerce
. YFC- —_— |
Premium I.Drlme YFC- e | S Wund BonEAGIe Nets in onoprice
Line in wire and IB?nEfng Factory Factory Factory Tf:::zzzy Sare _ inc.
Germany e B errja o InTaiwan InChina |y China Phils inc. in USA
inUsA  IncinPH ' in USA

In PH




caag COMpanies within the group

Manufacturing
and

E-commerce B2B retail
and

wholesale BB direct sales* channels

distribution

YFC-BonEagle Monoprice Prime
Bestlink Monoprice
Owning four facFories in Taiwan, Selling over 9,000 3C Being the leading supplier of
Do.n.ggL.Jan, Wl:IXI, and the products through its e- extension cords and power
Philippines, with a total commerce platform. ° strips in the United States,

production space exceeding 1.5

primarily serving major retail
million square feet. °

chains such as LOWE'’S, Costco,
etc.
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NetWO{km

solvfionl™®

® Bulk Cables® & Patch Cords ® RJ45 Plug
* Boots e Patch Panel e Tooless

il

o _Cabinet N @ Keystone * Wallplates

* Ultra Flexible

* Water Resistant
* Flame Retardant
*100% Pure Copper

y YFC-BonEaglé ELECTRIC €O.,LTD

YFC-BonEagle www.cables.com. tw




EV (Electric Vehicles) Cable Solution
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YFC-BonEagle
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EV (Electric Vehicles) Cable Solut
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YFC-BonEagle
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BESTLINK Product

w59
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Fiber Cables Fiber Adapters

N

TV Mounts

Velcro Strap 15




% PRIME Product
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Smart Home

Indoor Extension Cords
Home & Office 4 Tools & Appliances wede.  Power Supply
Find the ‘ ﬂ w} ".l ( \\ -

Right
Product - - - W'H' ] I -a ™ ‘
Using the . :_ o L.n [ \
Color 4“ M t
Coded e "
Packaging. % . w ,
U i \ "
. A ’ 4 -

Outdoor Extension Cords

Application | Residential
Rosidontial B
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Data Center Cabinets —3

HDMI Cables Extension Cords
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Switches & Splitters

S AN

Adapter:

Smart Home

Electronics
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Hoe Theater

@ MONOPRICE

Cables

TECHNOLOGY AT PRICES THAT MAKE SENSE

Pro Audio Musical Instruments
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Y¥FC-BonEagle
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@ , BE ELATED BY MUSIC!

AVAILABLE NOW

Waterproof *{% R

perfect speaker for pool-side
Pach parties. Never to worry d
t getting splashed, and can N
immerse it in water without
Ty.

%
:

SS  RESTOCKED!




Channel Partners

meijer FredMeyer BI-MART SAFEWAY €Y

amazon Cosrco AYEBIARY :
BETAILERS: Walmart PRI'CEs’bmnr@

I ©
Albensons

Indica Yoo MCMASTER-CARR.

DISTRIBUTION:  [“)SUPPLY  TENAQUIP % FERGUSON'
L SuUPPLY norTHERN S ((HEIFE0)

HHHHHHH

B&st  ACE P

I N D U STRI AL . . Hardware ST ity
JENSEN DISTRIBUTION AMERICA.

BELKIN. ®BLACKBOX SONY.
OEM: C
 General Cahle tyco . 19
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Operating Status
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2023 vs 2022 Revenue Breakdown by Channel

Cumulative net revenue for 2023 was NT$9,838 million, a decline of 15.7%

compared to the same period in 2022.

2022
NT$11,671 million

@ YFC Direct

+ Prime
64%

@®E-Commerce

36%

2023
NT$9,838 million

@®E-Commerce
37%

@® YFC Direct

+ Prime
63%
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% 2023 vs 20222

Revenue Breakdown by Channel

Cumulative net revenue for 2023 was NTS$9,838 million, a decline of 15.7%
compared to the same period in 2022.

(NT$m; %)
Accumulated Rev.

5,000 4,298 4204
4,500 (37%) (36%)
4,000
3,500
3,000
2,500
2,000
1,500
1,000

500

3,627
3,304 (37%)
(34%) 2,907
(30%)

3,169
(27%)

22Q1-Q4 23Q1-Q4
m Manufacture m Channel » E-commerce
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2023 vs 2022
Revenue Breakdown by Product

Cumulative net revenue for 2023 was NT$9,838 million, a decline of 15.7%
compared to the same period in 2022.
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6,000 5,290 (NT$m)
(45%) Product

5,000

3,753

4,000 (32%)

2,874
(29%)

2,628

3,000 (23%)

2,376
(24%)

2,000

1,000

22Q1-Q4 23Q1-Q4

m CABLE m POWER CORD = OTHERS
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2023 vs 2022
Revenue Breakdown by Region

Area Revenue

8,366 (NT$m)
Area Rev.
(85.0%)
61
204 299 346 (533/) 255 319 306 o, %
3% 5.5%
@5%) (26%) BO%) (o gg @6%) (2% (1% (o (5.5%)

22Q1-Q4
m CHINA

23Q1-Q4

mUSA m TAIWAN m CANADA mU.K m Others
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EPS Trend

YEAR 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023
EPS 0.08 1.4 0.6 3.14 3.3 2.84 1.38 2.4 0.76 5.87 -3.03

10
8
6
4
2
0 [ | || - || . — [ - . . [ | [ | —
2019Q1 2019Q2 2019Q3 2019Q4 2020Q1 2020Q2 2020Q3 2020Q4 2021Q1 2021Q2 2021Q3 2021Q4 2022Q1 2022Q2 2022Q3 202204 20.31 2023Q2 2023Q3 20Ig4
-2
-0.08 -0.19 -0.15 -1.6 -0.27 -1.93
4 -3.24
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2023 Profit before Tax
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Profit before Tax (NT$m; %) 20234

Channel +Manufacture 163
E-commerce (795)

Total (632)
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YFC- BonEagle Future PrOSpeCtS
EEE

> Expand client base beyond the Unite States
Develop Philippines Market
Explore opportunities in the Middle East and Africa

» Maintain product competitiveness in the U.S.

Enhance production quality and stability at the factory in the Philippines

Continuously collaborate with manufacturing facilities outside Mainland China to optimize and
develop new products

» Increase the value and market visibility of our proprietary brand

28




THANKS!
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