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免責聲明

The presentation contains projections & estimates of financial  information as 
well as market and product developments for future periods.
These projections & estimates are based on information currently available 
which we believe to be reliable, but they involve risks & uncertainties.
Our actual results of operations & financial condition may differ significantly 
from those contained in projections & estimates. 
The projections & estimates should not be interpreted as legally binding 
commitments, but rather as flexible information subject to change 
occasionally.

本次簡報中若包含有財務資訊的預測及未來市場及產品的趨勢。這些說明乃基於目前
可以取得及目前相信是合理性的資料，但這些說明亦牽涉風險及不確定性。本公司之
實際營運成果可能會與上述說明有不同的結果。簡報中屬預測性的資料並非本公司未
來履行的保證，宜注意其隨時有變更的可能及風險。
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YFC Group Introduction
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Running Philosophy

Innovation of 

creating product 

with New ideas

Professionalism of 

technology; Excellent 

function of product.

Excellence

Honesty to employees; 

Honesty to customer.

Operating in austerity; 

Endlessly endeavoring.

Innovation Honesty Integrity
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• YFC-BonEagle was established in 1983, with its headquarters 
located in Xinzhuang District, Taoyuan City, Taiwan. The 
company's business scope mainly covers the manufacturing 
and sales of products such as 3C power cord sets, network 
cables, patch cords, high-transmission electronic cables, 
network optoelectronic conversion active components, network 
connectors, high-transmission audio cables, as well as 
consumer-grade high-transmission power cord sets and 
connectors (connecting cable sets). 

• In 2004, we extended our operations beyond OEM 
manufacturing to include self-operated brand network wiring 
channels, self-operated brand e-commerce channels, and 
physical retail channels.

• The growth strategy includes internally strengthening
production and manufacturing capabilities. Additionally,
leveraging vertical integration of the value chain
involves acquiring midstream brand distributors and
downstream brand e-commerce platforms to directly
engage with end consumers, understand market
demands, and consequently expand market share.

◆ Year 2025Q1 REVENUE 2,285 million
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Milestone

1983

Established YFC-BonEagle

specialize in Power Cable 
Manufacture and Plug 

Proccesing

1990

Established 

YFC-BonEagle Dongguan  

in Guangzhou, China

1995
Developed regional 

networking cable and 
electrical equipment 

manufacturing, passed UL 
certification, and entered the 

networking cable industry.

1998

Became the first company in 
Asia to receive IBM 

certification for 3P cables.

1999

Rename as YFC BonEagle Co. 

Ltd.

2000

Renamed as "YFC-
BONEAGLE ELECTRIC CO., 

LTD."」

2001

Awarded the "10th Rising Star 

Award for SMEs

2002

Entered the European market, 
selling structured cabling 

systems

2003

Successfully listed on the 

Taiwan TPEx and established 

a factory in Wuxi, Jiangsu, 

China

2004

Established the PREMIUM 
LINE network cabling brand in 
Germany and the BESTLINK 

NETWARE brand in the United 

States

2006

Acquired Prime Wire & Cable

2016

Acquired U.S. E-commerce 

corporate Monoprice. 

Acquired networking cable Wiring 

and E-commerce distributor PL-KSI

2017

Established YFC-BonEagle
International Inc. in Manila. And 

awarded the "Top 18 Outstanding 
Overseas Taiwanese Business 

Award" by the Overseas 
Community Affairs Council, 

Taiwan

2020

Expanded operations in 
Southeast Asia through Yue 

Fong Company Limited( 

Vietnam).

2021

Established YFC BONEAGLE 
ELECTRONIC TECHNOLOGY 

PHILS CORP. in Subic, 

Philippines as manufacturer.

2024

Awarded the rough electrical 

divisional vendor of the year of

well known US retailer
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Global Operating Sites
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Austria

U.S. CA

Vietnam

China

Taiwan

Germany

U.S. NC

U.S. Warehouse

Moracco
Egypt

Dubai

Manufacture

Brand/ Retail / E-commerce

Distribution Outlets



YFC Group Industry Chain Structure

YFC-BonEagle

ELECTRIC CO.,LTD

E-commerce

Monoprice 

Inc.

in USA

Bestlink

Netware 

Inc.

in USA

Manufactory

Taoyuan 

Factory 

In Taiwan 

Dongguan 

Factory 

In China

Wuxi

Factory 

In China

YFC-

BonEagle

Electronic 

Technology 

Phils.

In PH

Channel

Premium 

Line in 

Germany

Prime 

wire and 

cable Inc 

in USA

YFC-

BonEagle

International 

Inc in PH
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Companies within the group

Manufacturing 

and 

wholesale

distribution

E-commerce
and 

B2B direct sales*

B2B retail
channels

Owning four factories in Taiwan, 

Dongguan, Wuxi, and the 

Philippines, with a total 

production space exceeding 

820,000 square feet. 。

YFC-BonEagle

Selling over 6,000 3C 

products through its e-

commerce platform. 。

Monoprice
Bestlink

Being the leading supplier of 

extension cords and power 

strips in the United States, 

primarily serving major retail 

chains such as LOWE’S, Costco, 
etc.

Prime
Monoprice
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生產製造能力
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Lan cable: 9KK meter/month

PVC Compound：1200 tons/ month.

Power Cable ：13 KK meter/month Power Cord ：2 KK pcs/month
Lan Cable ：14 KK meter/month        Patch Cord：3 KK pcs/month
Key stone Jack：0.5KK pcs/month         Patch Panel ：52K pcs/month
Automotive Cable Assembly ：150K pcs/month
OEM/ODM Cable Assembly ：1KK pcs/month

Power Cable ：15 KK meter/month        Power cord ：1.5 KK pcs/month
Lan Cable ：3.5 KK meter/month        Patch Cord ： 1.5 KK pcs/month

Taiwan

Dongguan Factory

Wuxi Factory

Philippines Factory



02
Series of Product
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Customized Cabling Solution Supplier for Infrastructure

Service
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AI Deta Center and Edge Computing
Solution

Industrial Series

傳感器

Edge 
Computing

Sensor



Manufactory Product Series
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Manufactory Product Series

01

Networking Cables

05

Industrial Ethernet Cable

02

Networking Accessories

06

EV cable Solution

03

3C Electronic 

07

ADAS Cable Solution

04

Power cord

08

OEM/ODM Cable A’ssy



BESTLINK Product
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PRIME Product
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MONOPRICE Product



ELASSION

Product
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Channel Partners
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2025 Operating Status
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2025Q1 vs  2024Q1
Revenue Breakdown by Channel

2025Q1 Sales revenue NT$2,285 million VS  2024Q1 Sales revenue 
NT$2,234 million, an increase 2.28%

2025Q1 2024Q1
NT$ 2,285 million NT$ 2,234 million
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2025Q1 vs 2024Q1
Revenue Breakdown by Product

2025Q1 Sales revenue NT$2,285 million VS  2024Q1 Sales 
revenue NT$2,234 million, an increase 2.28%
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2025Q1 vs 2024Q1 
Revenue Breakdown by Region 

1,876

(82.1%)

1,847 

(82.7%)
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(2.1%)

33 

(1.5%)
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EPS Trend

Year 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024

EPS 1.4 0.6 3.14 3.3 2.84 1.38 2.4 0.76 5.87 -3.03 0.93
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Income Statement
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Future Prospects
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Future Prospects

➢Expand client base beyond the Unite States
Develop Philippines Market

Explore opportunities in the Middle East and Africa

➢Maintain product competitiveness in the U.S. 
Enhance production quality and stability at the factory in the Philippines 

Continuously collaborate with manufacturing facilities outside Mainland China to optimize and 

develop new products

➢ Increase the value and market visibility of our proprietary brand
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THANKS!
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